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QVC has distguished itsel in the Tabietop calegory by
unching unique tablelop enteriaining coliections feakring
well-known designers

“We are adways looking for new brands 10 nirocuce '0 Qur
shoppers. Our customer has an incred bie appetie ‘or ‘whal's
naxt" and we work hasd 1o keep them satisied.” said Mary
Camplel, sanice viimerchandiing. “As risk takers, we are will-
ng 10 Iy new and innovative ideas and concepts that can ex-
0and Cur Cusiomer expenesce as wel as olfer opponiies 1
new brands and personalies.”

QVC Launched several new tableiop brands in 2008. The
RLM Hoene collection was designed by jewelry designer Robert
Lo2 Morsis. In addion, QVC rolied cut David Titera Pefect
Party, by calebrity party plannér Tulera, and Paula Ceen Table-
10p. by the wel-inoan chel. QVC aiso featured a colection rom
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MERCHANDIS.ING EXCELLENCE HONOREES

OVC Aas dstiogelsned itsed is Tl for s merchandising of SrEigres and thev COMNBo0S. Shown
clocinise rom above: Rodert Lee Mowia's ALY Home Nowvtius Chip & D Bond, RLM Home Scisscr Ries iWioe
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Glaas, David Titera's Pardect Party Lasge Apothecary o, David Tuteca, and Periect Party Three-Tiee Vase.
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retaler Gumps San Francisco. OVC is expanding cn s own

brands in the Rieiop calegory 33 well, inchuding Temp-taticns
#3 signature ne of siyksh, afcedadle ovenware. OVC's cus-
1omors have Deen respondng 19 the collecions’ unique value-
conscous, mulli-use products, she sad

“Our skategy is 10 fnd welkngmn designers who not only
creans the product, but also enage cur cusiomers Prough n-
formadve on-ar presentations.” said Campbel, *1 bebeve thal
il's the unique products, combined with 1he entetanmant and
educational opportunty that each designer peovicdes hat
makes the coBections resonate wilh Our Customers.” When
presenting tabietop, QVC helps its shoppars uscerstand how
and if the product fies their Westyle, she said. OVC also ‘es-
tures cemonsteations and guest videos oniine ¥ “enhance T2
shopping experience.” she added

"Our merchants are contnualy searching for rew and ex-
Siting collactions 10 824 10 Our 1ablelop busingss. They work
closely wih the designers when selecing pheces thal wi
truly resonate with cur shoppers,” Camplell noted. *Our
1atielop busness s impactant to QVC. Wo want 1o provide
unique and interesting pieces that our cusiomerns wil enjoy
using every cay.”

Camgbel contiwed, "Our abilty 1o explain the product in
greal celal and provice Ive demonsirations makes us ceal for
presenting ploces within 1 Lableton calogory. Ow now-
acgeable hosts and guests, who ofker special nsght, is what
truly sots us apant.” The retador also reconly redesigned iss
ONVC Home set, and “with the new sed's Beobeily, we are able
10 create 3 Mostylo rolsl emvironment Tt is relevant for each
categary, brand and desygner,” sad Cavpbell



